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Please join AICC in welcoming its new members

Jeffrey Moness

Canadian Paper Connection
Inc.

1600 Steeles Avenue West,
Suite 322

Concord, ON L4K 4M2,
CANADA
jmoness@canadianpaper.com
(905) 669-2222

Israel I. Garcia

Microcart S A De CV

Av. Universidad No. 1001, Piso
15

Col. Bosque Del Prado Norte
20127 AGUASCALIENTES AGS,
MEXICO
igarcia@microcart.com.mx

+52 (449) 914-1435

Prakticaja, S.A. De C.V.
Jose Del Bosque Olvera

Av. Americas No. 702

Col. Americas

67130 GUADALUPE NLE,
MEXICO
prakticaja@mail.vinet.com.mx
+52 (81) 8334-7905

Members in the News
continued from page 41

the packaging and manufacturing
industries. The three day training
and forward-looking event plus
welcome reception and special event/
dinner will guide attendees through
the depth of features and provide
hands-on, in depth instruction as
well as offering numerous “tips,
tricks and shortcuts” for maximizing
productivity.

“Having just recently passed the
1,200 users mark here in North
America, we believe this fall will

be the ideal time for an intensive,
advanced user group session for our
Impact CAD and WEBcenx software,”
stated Jim Silianoff, President of
Arden North America. This first User
Group conference for Impact will

Javier Melano M.
Agroindustrias Avicolas SA
De CV

Km. 28.4 Carr. Tototlan
47600 TEPATITLAN JAL,
MEXICO
jmelano@sattep.com.mx

+52 (378) 7010 103

Eduardo Arroyo M.

ASC Packaging Sde RL

Carlos Rousseau 300

66634 APODACA NLE, MEXICO
eduardo.arroyo@ascdemexico.
com

+52 (81) 8321-0838

Ana Paulina Xacur

Empaques Nova, S.A. De C.V.
Km. 8 Carretera Merida-Uman
SIN

Ciudad Industrial

97288 MERIDA YUC, MEXICO
axacur@empaquesnova.com.mx
+52 (999) 919-0305

coincide with the release of Impact
2010. This will allow existing users to
get up to speed with the new software
and give all users the ability to focus
on specific aspects of the software.
All key personnel from Arden’s global
offices will attend and the user will
have the opportunity to determine
the future course of Impact.

According to Silianoff, “there’s
nothing quite like the depth
provided by a user group setting to
sharpen skills and open eyes to new
techniques.”

Topics covered during Total Impact!
2010 will include:

e Advanced 3D Design and
Animation classes

Jorge E. Diaz

Todipak, S.A. De C.V.

Av. Castillo De Chapultepec NO.
23

Col. Revolucion

62390 CUERNAVACA MOR,
MEXICO
todipak@prodigy.net.mx

+52 (777) 320-4866

Ruperto Fernandez Linares
Linfer Impresores, S.A.

F. Castillo Puerto No. 1003
76120 QUERETATO QRO,
MEXICO
rupertof@linferimpresores.com
+52 (442) 217-0783

Douglas J. Friel, Vice President
Johnson Kendall and
Johnson, Inc.

109 Pheasant Run

Newtown, PA 18940
www.jkj.com

(215) 579-6439

Email: dfriel@jkj.com =

e Workflow and Database
Management

e Machine settings and
optimization.

e Manufacturing Classes covering
every aspect of die making

e Tips, Tricks & Shortcuts

e All aspect of the structural
design process.

For more information and to register
today, visit the Upcoming Events
section at www.ardensoftware.com,
e-mail info@ardensoftware.com

or call 435-709-3100. Additional
information about the hotel can be
found at www.newparkrsort.com. B
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Don't just buy any
new Folder Gluer

Bahmueller Technologies, Inc.
Phone {704) 587 3506 - www' bahmuellerusa.com
info@bahmuellerusa.com

Invest in both, flexibility and new
business opportunities: TURBOX

With the latest box making technology you
turn packaging inte retail ready products.

Real valuation is its ahility to continuously
genarate new and profitable business
apportunities in the growing RRP and SRP
markets,

Experience ROI in 24 months or less.

The TURBOX will be your future Profit Machine.

TURBOX Specialty Folder Gluers
Please contact us far further details,

<> TUR30OX

SPECIALTY FOLDER GLUERS



THE FINAL SCORE

3rd C’board Increase Puls the

Integrity of Our Industry

on the Line

Steve Young, AICC President

AICC released the following editorial during the week of July 12, 2010,
commenting on the August 1 containerboard price increases.

Weeks of Wall Street’s tight-
market cheerleading have
moved nearly all the major
suppliers to announce a third
increase this year in the price
of containerboard. While the
Association of Independent
Corrugated Converters (AICC)
acknowledges the current
market conditions, we also
believe that a third increase

in a six-month span is an
unnecessary burden both on
independent purchasers of
containerboard and sheets and
the customer base we serve.
This action calls into question
the integrity of our industry.

Recognizing that capacity
cuts of more than 3.0
million tons since 2008
have removed imbalances in
the containerboard supply
system, we also note that
our member companies are
not reporting the situation
to be unmanageable. In a
poll of more than 100 AICC
members in the last week in

June and first week of July,

a majority of those surveyed
reported “no trouble” in
getting linerboard, medium

or sheets. Among corrugator
plant owners, 61% said they
are having “no trouble” getting
linerboard.! Those who do
report anomalies say that
longer lead times are the only
issue. Among sheet plants, 92%
say they are having no trouble
getting sheets. The small
percentage who are reporting
“trouble” say suppliers are
stretching out delivery time
from overnight to 1-2 days.?
What’s more a June 18 report
in Pulp and Paper Week seems
to contradict the predictions
of continued tight market
conditions saying, “U.S.
containerboard supply is
expected to gradually improve
moving into the summer
period,” citing sunnier weather
in the South that has allowed
more harvesting of wood chips.

Downward movement of
containerboard inputs is also
in our view discrediting the
need for this third increase.
Cost drivers such as OCC,
wood chips and pulp have or
are declining from their late
winter peaks. According to
recent trade industry reports,
June spot-market pulp prices
dropped $35/ton. What’s more,
the June Institute of Supply
Management Index (formerly
PMI) indicates that the
manufacturing economy

is slowing, from 59.7 in

May to 56.2 in June, a drop
of 3.5 percentage points
(www.ism.ws). Even leading
stock analysts, who have been
predicting a relatively easy
implementation, say “hike
#3 may be tougher-than-
expected.”

We also challenge assertions
in industry reports suggesting
that this increase is justified

continued on page 46

BOX



46

The Final Score

continued from page 45

because previous price
increases occurring in
January and April have been
passed through to the box
market “with relative ease.”
According to the June Forest
Products Monthly published
by Equity Research Associates,
linerboard prices have
increased at a far greater rate
than national average box
prices, suggesting that this

is not a case of the end-use
market being easily able to
absorb these increases.*

This third increase is rightfully
calling into question the
pricing activities of the major
companies. During the years
1994-1995, six price increases
in the span of 18 months
pushed containerboard to

a then-unheard-of peak of
$8525-535/ton. These actions
rightfully caused corrugated
users to seek alternative
packaging and reduce

their corrugated purchases

— witness the growth of
returnable plastic container
use in the mid-1990s. A far
more serious result was an
inventory collusion allegation
and subsequent class action
lawsuit brought by the
corrugated industry’s customer
base that cost containerboard
makers over $210 million in
settlements. 3
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The corrugated and
containerboard industries

again putting the integrity
of our corrugated packaging
business on the line.

-/

have recently invested heavily
in the successful telling of the

#

sustainable corrugated box, “1( { { A AN
documenting its life cycle Steve Young | | L
and proving again that it is an  President
environmentally sustainable ~ AIGC

paokaglng choice - somethmg 'AICC Market Conditions Survey, June 2010

we have all known and are
proud to tell.

*Ibid.

SMark Wilde, Deutsche Bank, Dr. Paper’s Pulse

It is therefore unfortunate on Paper, Tuesday, July 6, 2010

that the integrated producers, 4Equity Research Associates, Gibsons, BC,
Canada, Forest Products Monthly, June 2010
with their capacity control and

L. . . 5United States District Court for the Eastern
pI'lClng actions, are negatmg District of Pennsylvania, as reported in

this gOOd message and once Official Board Markets, September 14, 2002.

(If you are just trying to sSurvive these challenging economic times )

BUT, IF YOU PLAN TO

THEN USE THE P2 TEAM TO LOWER YOUR
COSTS. OUR CUSTOMER'S HAVE ACHIEVED:
* 30% Reduction in Finished Goods Inventory
* 55% Reduction in Changeover time

* 60% Increase in Machine Speed

* 70% Increase in Information Accuracy

£6 CONSIDERING THE IMPACT TO PRODUCTIVITY, CULTURE, AND
CUSTOMER EXPERIENCE; WE EASILY GET A 4 TO 1 RETURN
ON P?S WORK. §9

Wayne Millage
CEO Allpak and Trojan Litho

Psquared offers:

* Plant Assessments

* Best practice Implementation Training and Coaching
* Experienced leaders for Hire

TO GET THE LATEST LEAN TOOLS FOR FREE DOWNLOAD OR

PURCHASE, VISIT OUR WEBSITE AT WWW.PSQUAREDUSA.COM



With KapStone UPL Linerboard,
you get it all in one great package.

Chuer riest, nest-generation Uitra Performanace Liner (LUPL) is all about performance. KapStone’s UPL is stronger and availabla in
278, Fod, 314, 33¢, 424, and 50,58 basis weights, 50 your package can be customized to mect orucial Edge CrushTest onteria,
Wa've also reduced fiber weight, so packaging is lighter which provides an eco-advantage to creative, earth-conscious packagers
who demand nes wisys to do mane with less,

A your independent kraft supplier in thae L5, KapStone's experts will help vou optimize your

board combinations for faster production mins and material and cost savings, Bottom line; you get
better performance with a linerboard that's stronger, Bghter and sustainable, For mors information,

conkact your KapStone Representative at 717-898-2549, or wisit us at www.KapStonepaper.com, m




In a hurry to get ahead?

20,000 boxes/hour, 24 hours a day

The new Martin 924 NT RS
features RapidSet so, in addition o
achieving unheard of constant ki
run speeds, you can keep run-
ning during set-up for the next
job. RapidSet provides a 7% tall
foot workspace under each
print station, giving all of the
advantages ot a high board line
without the need to elevate the
entire line.
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Set while run
for maximum
prodguctivity

= Martin @

Bobst Group North America
146 Harrison Avenue Roseland NI 07068 | B888.226.8800





