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1. Resources
2. Raw: Vatenals & liechnelogy
3. SCORING the Customer?



1. New: Materials, And New Ways Of Applying; Old Materals Should Be
Investigated.

2. New Innevations; Operating Systems, Machinery, Methedologies
3. Alternative Energy Seurces Sheuld Be' Investigated

4. Renewahble Energy: Seurces And Energy. Ofifsetting Are Optiens
Recognized In The Scerecard

5. Interview And Encourage Inpuit Eremi Employees, Threughouit All
LLevels Off You Organization Fer Unigue Views

6. VVendors, Industry Associations: Like The AICC, FBA, And Others Can
Provide Valuable Resources To Thelr Members



. “Hot™ & “Rush” Orders Create Difficult Challenges T e Sustainability: Efferts

. Delayed Approvall Precesses Can lmpact Production Timelines And
Jeopardize: Intermal Sustaimability Efforts

. Unitizing Restrictions Can Be Disastrous 1o Trrailler Utilization
. Olsolete Teoling

. Order Changes; Quantities;, Dates



Alse Included: What MAP has Dene!
Mid=Atlantic Packaging, 1iRc. Sustainaniliby
Mission, Proglam, and Approach




What Mid-Atlantic has done

EnRvirenmentall Sustainanility: Program: &
Sustainanility: Manager

Sustaianility. Appreach

Personnelland Einancial- Sustainaility
Commitments

Sustainanility: Geals & Onjectives



MID-ATLANTIC PACKAGING
SUSTAINABILITY PROGRAM

Missien: We will'be Respensible and
Deliverate 1nrouir Packaging Sustaimaniiity,
effierts;, voth! Intermal and Externnal, to
premote Economic Viakility and Support
Envirenmental’ Health for Euture
Generations.




Mid Atlantic’s: Sustainanility
ARProach:

Cradle te; Cradle: Life cycle Focus Reviewing the 7 R's.

Maintaim Perormance and Ecenemics, through Design &
Testing

Seurece Materals Responsibly fiiem; Like Mindea! Partners

Quantiiy and/er Measure Packaging Sustaianility, ehferts
Withr Actuall Resulits

Share Success, Resources, llools, Practices, & Guidelines
With other Interested’ Parties

Provide Education and raining



